10 WAYS TO PROMOTE YOUR
RESTAURANT MOBILE APP
Take an innovative multi-channel approach to effectively encourage
customers to download your new mobile app.
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EXECUTIVE SUMMARY
In this digital age, it is crucial for restaurants to keep up with
advancing technology to remain competitive. Having your own food
ordering mobile app is an extremely valuable tool to help grow your
business. You can save time, improve the customer experience,
increase revenue streams, and have healthier profit margins.
However, it is not enough to simply just get the app, it is crucial you
get the word out there in order to maximize the success of your app.
In the following guide, we have provided you with an innovative multichannel approach to entice customers to make food orders from
your app. By implementing these strategies you can effectively
encourage customers to download your new mobile app. These
strategies include promo codes, social media, in-store marketing,
paid ads, and so much more!
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OFF
01 FIRST-TIME APP USER PROMO
your next order

Invest in a compelling first-time user offer to entice customers to
download your app. You can share this promotion code on all your
marketing channels including your website, social media, and instore.

CODE:20OFF
Download the app:

Use a slightly different promo code for each marketing platform
explained in the following next steps. For example, use "Code:
20OFF" for your social media posts and "20OFFNEXTORDER" for
your in-store flyers.
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02 USE YOUR SOCIAL MEDIA
Announce the launch of your app through all of your social media
channels, such as Instagram, Facebook, Twitter, and TikTok. Include a
promo code in your launch posts to incentivize customers to download the
app and make an order.
memphisbluesbbq.nextgenkitchens.com

Link your food ordering web app URL in all your social media bios.
Create fun and creative posts to show the app in-action and promote the
app.
Continue to frequently post to encourage customers to download your
app and include links to your app on the App Store and Google Play.
You can also make a post about the mobile app and caption it something
like: “Share now for a chance to win a free side with an entree purchase”.
This is a great interactive strategy to help spread the word about your new
mobile app!
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03 TELL YOUR CUSTOMERS
Encourage all your staff to verbally mention the app and the
discount for first-time users at the counter. This will entice
customers to download the app on the spot while making an
order in person.
Ex. Staff members can say something like: "Hi there, welcome
to our restaurant, download our NEW app so you can skip lines
and get exclusive deals only on the app"
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04 IN-STORE MARKETING
Create eye-catching table cards. This table card should include the
promotion and QR code so that customers dining in can see it at their
table and download the app for their next order.
Handing out flyers is another great way to promote your new mobile app.
This flyer should be handed out when customers make their order at the
counter or can be included in their take-out bag as this will get your
message out to your actual client base.
Make sure all your marketing collateral matches your brand including the
messaging, images, colours, and fonts. For the messaging, you can state
the benefits the app will provide the customers. For example, you can
say: "Get exclusive deals only available on the app", or "Order ahead and
skip the line!"
Tip: There are various design platforms you may use but our team
recommends using Canva as it is very user-friendly and free! To print your
in-store marketing collateral you can print directly with Canva or use
Vistaprint
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05 EXTERIOR SIGNAGE
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Download the NEW
Memphis BBQ app

20% OFF
your next order

CODE:MEMPHIS

Lunch
Special

Download the NEW
Memphis BBQ app

Use signage on the outside of your restaurant locations to share
the news of your new mobile app. Make sure your posters match
your branding including the message, images, colours, and fonts.
These posters should feature headlines revolving around the
benefits that the app will provide the customer.
For example, the poster can have an image of the app and have
text that says "Get exclusive deals only available on the app!",
"Order ahead - Skip the line", and "Enjoy curbside pick up OR "Get
amazing deals only on the Memphis app - New offers every
month".
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06 ADD THE APP LINK TO
YOUR WEBSITE
Encourage more downloads by featuring the download link on
your website’s home page. Have an eye-catching visual to
engage users and maximize visibility. Use programs such as
OneLink to create a “smart” link that will take customers
straight to your app in the App Store or Google Play.
In addition to adding this to your website you can add the URL
to your web app on Google My Business Page. This will take
customers to your web app when they select "Order for Pickup"
instead of your website when the search for your restaurant on
Google.
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07 ADVERTISE THE APP ON
YOUR PACKAGING
Make use of stickers on all your take-out containers and boxes. Include an
image of the app icon, and all the information your customers need to
quickly find and download your app. These stickers can also include the QR
code and a promo code. You an also make a little flyer and glue it to your
take-out packages which will help you get your message out to your actual
client base.
Tip: Create a slightly different promo code for each medium of advertising
so that when you look back you can analyze which marketing methods were
most successful based on which promo code was used most. For example,
the promo code on your flyer, posters, table card, and stickers should all be
slightly different.
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08 SOCIAL MEDIA AND GOOGLE PAID ADS
Another great strategy is making use of paid ads with the objective of promoting the app. There are
many different platforms you may choose to use but we recommend using Facebook and Google
Ads for getting even more customers to download your app and make an order.
For Facebook Ads, go to Ads Manager and create a campaign with an App Promotion objective.
From here, fill in all the necessary information such as choosing the app you want to promote, the
budget, audience, ad creatives, description etc. Make sure you choose the correct radius
depending on how far you are willing to go for your own delivery and takeout orders. For more
details on how to set up a Facebook App Ad click here.
Within Google Ads, there is a tool called App Campaigns. It’s fairly simple to go through and set
up a campaign for your app but click here for more details. This ad will advertise your app across
Google’s partners and in the Play Store.
Again, the messaging is key here so make sure you are communicating the benefit that the app will
give the customer as well as including the first-time user promo code in the ad creatives and
descriptions. Make sure the promo code you use for your Google Ad and Facebook Ad are
different so you can measure how many customers came from each ad campaign.
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09 APP SEARCH ADS
You can also promote your app on the Apple iOS App Store using Apple Search Ads. These ads make it easy to
promote your apps at the top of relevant search results on the App Store. It is a simple and effective way to help users
discover your apps.
It’s fairly simple set up process as all you need to is choose what app you want to advertise, choose the specific
location you want to promote it, and set your monthly budget. Once completed, your ad will be created automatically.
Don't want to spend more on advertising your mobile app? You can try Apple Search Ads for free with a $100 USD
credit. Click here for more details on setting up an App Search Ad.
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10 EMAIL AND TEXT MARKETING
If you have managed to create a mailing list of current customers you can
advertise your mobile app by sending flyers, coupons, and menus, through
email.
Another important thing to keep in mind is that you may need to use
strategies to re-engage inactive app users. A great way to do this is to send
email and text messages to your customers who have already created an
account when they first downloaded your mobile app. Send these customers
an email or text message with an exclusive and personalized promo code to
encourage them to make orders with the app again.
Ex. The text message could say "We've missed you at Memphis BBQ: Here's
a special offer: Buy one get one 25% off (For orders made on the Memphis
App only) - Valid from 09/01/22 - 09/14/22
There are multiple different platforms you can utilize for email marketing but
our team suggests using MailChimp as it is affordable and user-friendly!
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NextGen Kitchens was founded in Vancouver by a local
restaurateur. Since then, our team of tech and foodservice
industry experts has continued to grow. We are proud to offer
cutting-edge software to empower restaurant owners to make
data-driven decisions.

We offer software solutions for restaurants to help optimize their
operations, increase their revenue, and improve the overall
customer experience. Our offerings include an online food
ordering mobile app and an inventory management software, both
capable of handling multiple brands and locations, and accessible
through a dedicated restaurant dashboard.
Reach out to us today if you're interested in getting started!

info@nextgenkitchens.com

|

nextgenkitchens.com
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